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ABSTRACT: 
Our research indicates a clear need to attract the attention of society to the role a family plays in it. Systematisation of 
the special literature and approaches for solving the problem connected with the family indicates that it commonly has 
such roles as emotional and financial support, socialisation, education, caregiving, identity formation, social 
cohesion, reproduction, and continuity.  Investigation of these roles in the study is carried out in the following logical 
sequence: using semantic and textual analysis we considered Slovak media output on the topic “family” and its 
keywords in 2020 and then compared it to the same period in 2024. It gave us the opportunity to confirm which of 
these roles are more frequently discussed in Slovak media and to prepare a questionnaire to be offered to young 
Slovaks. The questionnaire included items typical of any family: caregiving, financial support, family values, relations 
within a family and others. The main purpose of the research is to compare young Slovaks’ expectations about their 
future family with official statistical data concerning important items which influence family reproduction and 
continuity, namely birthrate, ability to pay mortgage, and emotional and financial support, amongst others. Finally, 
the research empirically confirms and statistically proves that there still exist some problems concerning families, and 
we hope that they will be successfully addressed by the Slovak authorities in the nearest future, making young people’s 
dreams come true. 
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1 Introduction 
 

The family in modern society serves as the primary social unit for procreation, socialisation, economic support, 
transmission of values and knowledge, and emotional well-being, while also acting as a bridge between personal and 
societal institutions. “The role of the family in modern society remains central and multifaceted, serving various 
functions that contribute to the well-being and stability of individuals and communities. The family can be considered 
as a psycho-physical, social, spiritual, and cultural-historical phenomena.” (Panasenko, 2013, p. 79) While the 
specific dynamics and structures of families may vary across cultures and societies, some common roles of families in 
the modern context include emotional support, socialisation, education, financial support, caregiving, identity 
formation, social cohesion, reproduction, and continuity. Let us discuss these roles.  

Emotional support. Families provide a primary source of emotional support, nurturing, and love. They offer a 
safe space for individuals to express themselves, share their feelings, and receive validation and comfort during both 
challenging and joyful times. To some extent emotional support of children in the family performs social functions 
(Frijda & Mesquita, 1994; Keltner & Haidt, 1999), preparing a child to face problems and to overcome difficulties. 

Socialisation. Families play a crucial role in socialising individuals, teaching them societal norms, values, and 
behaviours (Možný, 2008), creating the relationships between a person and society. Through interactions within the 
family unit, individuals learn important life skills, manners, and ethical principles that help them navigate various 
social contexts. 

Education. Families serve as the first and most influential educators in a person’s life (De Singly, 1999; Škoviera, 
2010). They impart knowledge, encourage intellectual curiosity, and support educational pursuits, laying the 
foundation for lifelong learning and personal development. It is the family, not school, which lays the foundations for 
education and further guides a child in making proper decisions concerning their education and career. 

Financial support. Families often provide financial assistance and resources to their members, particularly 
during times of need. This support may include financial aid for education, assistance with housing, and sharing of 
financial responsibilities within the household. Very often the support is given by the father, especially when the 
mother is a housewife (Lamb, 1999). Scholars (Mitić et al., 2021) specify that nowadays both low-income and high-
income countries “are facing family structures that are much more complex and diverse than it was the case ever 
before” (p. 1953).  

Caregiving. Families play a vital role in caregiving, especially for children, the elderly, and individuals with 
disabilities or health issues. They offer physical care, emotional support, and assistance with daily tasks, promoting 
the well-being and independence of their members. Of course, the role of each parent is different and depends on the 
cultural-historical context (Lutherová et al., 2017; Maříková, 2003; Možný, 1990). 

Identity formation and family values. Families contribute significantly to shaping individuals’ identities, 
including their sense of self, cultural heritage, and belonging. Family traditions, rituals, and narratives help 
individuals develop a sense of continuity and connection to their familial roots. Scholars claim that “modern family, 
which is based on traditional family values, is a barometer of the social well-being of our society” (Kobleva & 
Karataban, 2022, p. 121). Family values have strong historical and cultural roots (Panasenko, 2013), though 
Baranova (2022) argues that “their role in modern society is gradually diminishing” (p. 86). 

Social cohesion. Families foster social cohesion by providing a sense of belonging and connectedness between 
their members. Strong family bonds promote solidarity, cooperation, and mutual support, which are essential for 
building resilient and cohesive communities (Sopóci, 2000). 

https://creativecommons.org/licenses/by-nc-nd/4.0/


Communication Today 

Reproduction and continuity. Families are responsible for the reproduction and continuation of the human 
race. There is a notion of the value of children to parents in each family (Hoffman & Hoffman, 1973; Trommsdorff & 
Nauck, 2005). They provide the context for raising and nurturing the next generation, passing down values, 
traditions, and knowledge from one generation to the next. 

Notwithstanding some factors, such as high divorce rates and non-marital cohabitation, which weaken family 
institutions (Chekki, 1996), or confrontations within a family unit (Osovska & Tomniuk, 2019), in modern society, 
the concept of the family continues to evolve, encompassing diverse familial structures, including nuclear families, 
extended families, single-parent families, blended families, and chosen families. Despite these variations, the 
fundamental roles of the family in providing support, nurturing relationships, and fostering individual and collective 
well-being remain enduring. All these, plus other features, characterise the Slovak family, which we will discuss in 
brief. 

 
 

2 Brief Characteristics of the Slovak Family 
 
The structure and dynamics of Slovak families today can vary widely, reflecting changes in societal norms, 

economic factors, and cultural influences. A Slovak family is a type of European family; a type substantiating the 
boundary between Western European and Eastern European types. The traditional family in Europe (including 
Slovakia) was still present in the first half of the 20th century. It acquired new features after World War II, as, since 
1965, some postmodern features have been crystallised in the West European family. These features were not 
demonstrably formed in Slovak family life until the population census of 2001, thus having a delay of thirty-five years 
(Kráľová, 2007). 

However, there are some common trends and characteristics that can be observed. As in many Western countries, 
nuclear families consisting of parents and their children are common in Slovakia. These families typically live together 
under one roof and are the primary unit for child-rearing and household management. With more women 
participating in the workforce, dual-income families are increasingly prevalent in Slovakia. Both parents often work 
outside the home to support their family financially. Similar to trends in other developed countries, there exists a delay 
in marriage and childbearing in Slovakia. Many couples choose to establish their careers and financial stability before 
starting a family. 

As mentioned above, education is an important feature of the family. Slovak families generally place a high value 
on education and encourage their children to pursue higher education and professional careers (see Fig. 1). 

 

 
Figure 1: Educational level of Slovaks  
Source: Štatistický úrad SR, 2021 
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As seen in the data presented in Fig. 1, the number of educated people prevails: with secondary vocational 
education (without matriculation) – 19.22%, higher vocational education – 4.91% and higher education – 18.38%. 

“Due to the role of religion in each family and the spiritual education of children, the Slovak family can definitely 
be considered as a spiritual phenomenon.” (Panasenko, 2013, p. 79) Filadelfiová (2004) claims that “life in Slovakia, 
as in most European countries, is formed under the strong influence of Christianity. It influenced the standards of 
society and determined general behaviour, relationships between people, and especially family life. Christianity 
emphasised long-term low mobility, resulting in a strong traditionalism that persists in many spheres of life today” (p. 
49).  

In Hroncová’s opinion, “after the so-called Velvet Revolution in 1989, which brought deep political and 
economic changes with subsequent social and cultural consequences, the crisis of society was manifested in the crisis 
of the family” (Hroncová, 2008, p. 15). The scholar specifies that “the most serious negative consequences of the 
transformation processes in the Slovak family were economic problems, which manifested in material deficits and in 
the inability of the family to ensure the everyday functioning of the household and to satisfy the necessities of life of 
the family members” (Hroncová, 2008, p. 16). We cannot but mention that some scholars accept “positive 
consequences of the Velvet Revolution, such as the pluralisation or destandardisation of family patterns, family 
behaviour, family cycles, and more substantial individualisation of family values, emphasis on the quality and intimacy 
of relationships within the family and their vertical and horizontal equality” (Guráň et al., 2015, p. 168). 
Notwithstanding all these positive moments, the birthrate in Slovakia considerably diminished after the Velvet 
Revolution (see Fig. 2). 

 

 
Figure 2: Birthrate in the Slovak Republic 1978 – 1988, 1990 – 2000   
Source: Štatistický úrad SR, n.d. 

 
While less common than in previous generations, some Slovak families still maintain strong ties with extended 

family members such as grandparents, aunts, uncles, and cousins. These extended family networks often provide 
emotional support and childcare assistance. As in many parts of the world, technology has influenced how Slovak 
families communicate and interact. Social media, smartphones, and other digital platforms play a significant role in 
staying connected with family members, especially with those who may live far away. Despite modernisation and 
changing social norms, many Slovak families continue to uphold traditional values, such as respect for elders, strong 
family bonds, and a sense of community. It is important to note that while these trends may be common, family 
structures and dynamics can vary greatly from one household to another based on factors such as socioeconomic 
status, cultural background, religious beliefs, and personal preferences. 
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3 The First Stage of Analysis. Slovak Media 
Construction of the Family Topic 
(Press, Radio, and TV) 
 
Before preparing the questionnaire for students we decided to conduct the first preliminary mining of the topic 

“family”, as presented in the Slovak mass media. We were interested in how this topic is presented in the media and 
what aspects were most popular, and with this purpose we used a special programme – MONITORA. The results show 
that this topic is relatively intensively communicated through the media in Slovakia. For the period January 1 to June 
30, 2020, 142,773 articles with the keyword “family” were published in the Slovak media. This time frame was 
chosen deliberately because it corresponds to the beginning and first wave of the COVID-19 pandemic in the Slovak 
Republic, which significantly affected family life, parental roles, intergenerational relationships, and everyday social 
functioning. The selected period also represents a socially specific context characterised by increased attention to 
family issues, both from the public and the media. 

Most articles were published in online media (106,775), followed by print media (24,788), television (5,634), 
and radio (1,275). Press agencies released 4,321 agency news items. The results of the first approach are presented 
in Fig. 3 and 4. 

 

 
Figure 3: Number of articles on the topic of “family”  
Source: Own processing, data: MONITORA, 2020 

 
Most articles were published by the news portal sme.sk (7,149), followed by the pluska.sk portal (6,629) and the 

daily news portal (cas.sk) “Nový čas” (5,232). The highest number of articles were published on March 3, 2020 
(21,968). The results are shown in Fig. 13.  

To be more objective, we conducted a monitoring with another key word, “parent”. For the same period (January 
1 – June 30, 2020), the number of media outputs with this keyword was 5,178. Most articles were published in online 
media (3,965), followed by print media (1,056), and television (465). The fewest articles were issued on the radio 
(88). News agencies released 144 agency news with the keyword “parent”. The results are shown in Fig. 4. 
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Figure 4: Number of articles on the topic “parent”  
Source: Own processing, data: MONITORA, 2020 

 
Given the size of the sample analysed, which consisted of almost 300,000 media outputs, both quantitative and 

qualitative analyses were performed at a general level with the aim of identifying the most prominent and frequently 
recurring themes, rather than providing their exact statistical representation. Thematic trends were observed in the 
qualitative analysis. However, their interpretation served more to contextualise the findings than to establish 
statistically verifiable differences between media categories. 

As the results of the quantitative analysis show, most media outputs on the topic of the family were distributed by 
online media. These are various types of articles, in which the media deal with value issues, current issues, but also 
social issues in connection with the family. 

The significance and role of the media in this regard is irreplaceable, as they often raise issues that are little 
discussed in society, point out social problems, bring families closer together and help raise awareness of the role of 
the family or the need for social assistance.  

The results of content analysis of various articles show that such topics as adoption, domestic violence, and 
homosexuality, among others, are often addressed. Let us illustrate this with several examples, which vividly show 
family aspects and problems in Slovakia. As we mentioned above, there are different opinions on the role of family 
values and religion in Slovakia. The news portal “Denník N” published an article about disputes in the family entitled 
“My parents wanted me to have baptised children, I refuse. Hell broke loose in the family”. In it, the author tells the 
story of a mother who grew up in a Catholic family and whose view of the church gradually changed. She describes 
how her relationship with her own family changed after she decided not to baptise her children (Shemesh, 2018). 

The importance of the family and its significance for humans was also pointed out by the SME.sk news portal in 
the article “NHL players can be separated from their families. It will be a dispute, says the captain of Columbus”, in 
which he explained about the problems that separation from families can cause for hockey league players (TASR, 
2020).  

The current political situation has also created interest in topics related primarily to gender equality, family values, 
and abortions. The debate on the adoption of the Istanbul Convention has yielded several contributions on these 
topics, not only in the media but also in various blogs, on social media, or websites. Rónaiová (2020) drew attention 
to these questions, for example, in her blog on the daily press “Denník N” news portal with an article entitled 
“Traditional values as a tablet against the stress of reality”, in which she reflected on society’s current position on 
these issues and their justification. 

Other topics discussed include domestic violence, infidelity, promotion of family values, the care of the elderly 
and their vulnerability, the need for mutual tolerance and respect, etc. In addition to current topics, the media also 
provide a look into the past and, through historical stories or contributions “as it used to be”, compare the current 
situation or portray differences. 

On the basis of the theoretical sources and topics covered by the Slovak media, we have composed a questionnaire, 
which was offered to students at the Faculty of Mass Media Communication of the University of Ss. Cyril and 
Methodius in Slovakia.  
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4 The Second Stage of Analysis – Participants  
and Procedure 
 
Our aim is to make a comparative analysis of the family as imagined by young Slovaks, contrasted to the statistical 

data, and to trace how topics connected with the family are reflected in the media space. The second stage of our 
research consisted of collecting data from our students. The questionnaire included items typical of any family: 
caregiving, financial support, family values, reproduction and continuity, type of family, relationships within a family, 
etc. 435 participants, of which 40% were male and 60% female aged between 19 – 29, answered 42 questions online. 
The questionnaire had two language versions, Slovak and English. All the answers can be grouped in the following 
ways: 
1. Location. Students identified where they come from and where they spent most of their childhood. 8 districts 

were offered and their size (from a village to a town of over 100,000 inhabitants). The origin is important, because 
Slovakia is divided into three districts: Western, where our university is situated, Central, and Eastern. Location 
is also connected with religion and family values and traditions. Though Slovakia is a Catholic country, a major 
number of Orthodox Christians live in the East. These religious communities are formed by the Ruthenians and 
Ukrainians. The size of the town is also important due to the fact that in villages and small towns where people live 
in close communities, family values and cultural traditions are more likely to be observed than in a megapolis. The 
students also expressed their intentions to stay living in Slovakia or to go abroad, and where to live – in a village 
or a town. 

2. Religion. Students were asked to specify if they are a religious person: atheist, Catholic Christian, Orthodox 
Christian, Jewish, Muslim or other and explain if their partner (husband, wife) shares the same religious beliefs.   

3. Marital status. We were interested in what relationship their parents live (un/married, divorced, single mother, 
etc.); configurations of a family (a couple of different sexes and a child/children, a same-sex couple and a 
child/children, a single parent and a child, a large family – grandparents, aunts, uncles, cousins), etc. 

4. Marriage. Plans to get married in the future; to have a traditional wedding/wedding reception; to specify a form 
of cohabitation (a marriage, sharing one household, a single parent, single life, other); age and personal qualities 
of a bride or groom; reason for getting married and to be divorced, etc. 

5. Children. The number of siblings they have now; how many children they would like to have in the future, when 
and why.  

6. Financial support. We were interested to know if a man should financially support the family; if a woman should 
take care of the household and the children, if a woman should not be career-oriented, but family-oriented, if a 
woman should be financially independent and able to provide for herself, should family finances be shared, etc.  

7. Family values and cultural traditions. We asked the students if they would like to respect the family habits and 
traditions that they have now in their future family, which traditions they consider to be important (Christmas 
celebrations, celebration of Easter and other religious holidays, a traditional Slovak wedding with folk habits and 
traditions, christening celebration, funeral feast, etc.); why they do not consider traditions and habits to be 
important, and what they mean by traditional (Slovak) culture (respect for traditions and protection of habits, 
respecting traditional religious belief, showing respect to parents and grandparents and taking care of them, 
national security, protecting the nation from enemies, etc.).  
 
These topics in many cases coincide with the family roles discussed above. Let us discuss the data we have 

received. 
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5 Discussion. The Modern Slovak Family  
as Viewed by Young Slovak People 

 
Location. We begin with the location as a starting point, because it considerably influences some of the data 

obtained. As compared to other countries, the territory of Slovakia is relatively small, with a territory of 49,000 square 
kilometres or 19,000 square miles. The largest cities in Slovakia are Bratislava – 583,600 people, Košice – 355,047, 
Žilina – 108,114, Prešov – 91,352, and Nitra – 80,524 people. The population of Trnava where the authors live and 
work and where our students study is 65,578 (Mwaniki, 2017). The diagrams in Fig. 5 and Fig. 6 vividly illustrate 
how Slovak regions are represented in our project. 

 

 
Figure 5: The origin of the participants of the project according to the official subdivision of Slovakia into regions 
Source: Own processing, 2025 
 

This data shows that major part of the students relatively proportionally represents western and central parts of 
Slovakia with the prevalence of the Žilina and Trnava regions. Fig. 6 reflects the size of the location where the students 
come from. 

 

 
Figure 6: The origin of the project participants according to the size of the location they come from 
Source: Own processing, 2025 
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In so far as the number of large cities in Slovakia is limited, most of the students come from villages (41.1%) and 
towns of up to 30,000 of inhabitants (19.3%). Answering the question where young people would like to live in the 
future, 24.8% state that they would like to live in a village, 24.6% in a town over 100,000 inhabitants, 16.3% in a 
town under 100,000 inhabitants, 10.3% in a town up to 50,000 inhabitants and the same percentage – up to 10,000 
inhabitants, 8% – up to 30,000 inhabitants. As we mentioned above, Slovakia is “a large small country” with excellent 
infrastructure, good roads, electricity and water supply, the Internet, TV and radio services almost everywhere except 
in the high mountains. It explains why young people prefer to live in small communities. Moreover, 52.8% of young 
people would likely stay in Slovakia in the future as compared to 16% of negative answers. Taking family relations 
seriously, 59% of the respondents would move to another country because of their partner. 

Religion. Each student was asked if (s)he is a religious person and to specify if they are an atheist, a Christian 
(Catholic), an Orthodox Christian, Jewish, Muslim, or other. In so far as the participants of our project come from 
Western and Central Slovakia, 60.9% of young people are Catholics and 26.4% are atheists. The rest of religions are 
not common amongst our students. The question “Do you live according to your faith?” shows a wide diversity of 
answers (see Fig. 7). 

 

 
Figure 7: The degree of religiosity of surveyed students 
Source: Own processing, 2025 

 
From Fig. 7 we see that positive answers constitute 41.6%; negative answers also constitute 41.6%. These 

answers are somehow correlated to the next question: “Do you think that you and your partner (husband, wife) should 
share the same religious beliefs?” The answers show that only approximately 1/3 of the students share the moral value 
of their religion. Other answers include “No, rather no”, and “I do not know” (58.4%). The results of the research 
show that marriage in Slovakia is based more on love than on religion. For 29.2% of the respondents, it is not 
important to share the same religious beliefs, 18.2% answered “rather not”, 20.2 % cannot specify it exactly, 21.6% 
stick to a “rather yes” answer and only 10.8% people gave a positive answer. 

Marital status. We start with the relationships in the families of our students, because the foundations of their 
own family relationships are based on their childhood. Out of six offered variants, only three answers prevail: their 
parents are married – 66.7%, they are divorced and live separately – 11.3%, and they are divorced and one of them 
has a new partner – 8.7%.  

Young people consider their parents’ relationships to be firm – 43%, rather firm – 20.2%, not firm – 23.5% and 
rather not firm 6.9%. Some respondents (6.4%) could not specify it. We were also interested in the factors affecting 
their parents’ relationship. We offered the following factors in the list: mutual respect, common interest, support in 
life situations, sincerity, love, trust, helping with household chores, opinion match, and financial management. The 
results are reflected in Fig. 8. 
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Figure 8: The most important factors affecting the relationships of the parents of the surveyed students 
Source: Own processing, 2025 

 
From the obtained data, the basis of the Slovak family supposes mutual respect, common interest, support in life 

situations, and sincerity. Without any doubt, these factors influence the choice of future partner (see Fig. 11). 
Marriage. Nowadays there are many forms of cohabitation: a marriage or partnership sharing one household; 

some people prefer to be a single parent or to be single. A major part of the surveyed students intends to get married 
in the future – 60.7%, 18.9% answered “rather yes” and only 11% have not decided yet. 30% of the surveyed students 
would like to have a wedding reception in accordance with local traditions, 26.7% answer “rather yes”, 15.2% have 
not decided yet, 15.9% think “rather no”, and 12.2% do not want a wedding of such a kind.  

The majority of the respondents intend to be officially married (75.6%) or to share one household (19.3%). Only 
0.5 % of young people see themselves as single parents and prefer a single life (2.5 %). Other types of cohabitation 
are not popular (2.1 %).  

An important question we asked concerned the age of getting married. 61.8% of students mention an age between 
25 – 30, 18.4% – 30–35 and 8.3% prefer to get married at the age of 18 – 24. Another important question concerns 
the reasons for getting married. The list included love, pregnancy, maturity of the engagement relationship, mortgage 
– financial security, and age (see Fig. 9). 

 

Figure 9: The reasons for young Slovaks to get married 
Source: Own processing, 2025 
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The young people chose love and maturity of the engagement relationship. 87.8% of the students find it useful to 
share a household with their future partner before getting married and later they prefer to get officially married or to 
cohabit in the same household, i.e., to be partners (see Fig. 10). 

 

 
Figure 10: Possible forms of cohabitation (living together) in the future 
Source: Own processing, 2025 

 
Discussing the age of their future wife/husband, the students chose one of the following options: my peer 

(41.6%), (s)he should be older than me (44.1%), a much younger/older partner – irrelevant. Amongst the aspects the 
students follow when choosing a partner are physical appearance, character traits, level of education, financial 
security, etc. The students were asked to specify the aspects which they follow when choosing a partner (e.g., physical 
appearance, character traits, level of education, financial security, etc.) (see Fig. 11). 

 

 
Figure 11: Most important factors affecting the choice of a future partner 
Source: Own processing, 2025 

 
As we see from the chart, young Slovak people follow the traditions of their family and share family values, giving 

preference to such features of a spouse as common interests and positive character traits.  
It was interesting to know if young people would like to marry a foreign person. The diversity of answers shows 

that the majority of the respondents do not know how to answer this question (37.93%), or give a definite negative 
answer (13.33%), whereas (23.22%) of the students stick to “rather no” answer (23.22%). Positive answers in total 
constitute 25.74%.  

As in any country, there are divorces in Slovakia. The reasons behind them are different. Slovak students view 
these reasons in such a way: violent behaviour of one of the partners – 50.1%, cheating – 23%, partner’s addiction 
(alcohol, drugs, gambling, etc.) – 8%, differences in attitudes, opinions and interests – 3.9%, differences in 
upbringing – 2%, changing common priorities – 1.8%, health problems (infertility, etc.) – 0.5%, and other – 10.7% 
(mostly a combination of addiction, cheating, violence). 

Children. The demographic situation is very important for each country. By May 31, 2023 Slovakia had a 
population of 5,449,270 inhabitants (Štatistický úrad SR, 2021). The students were asked how many children they 
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would like to have in the future. The data shows that 59.3% of young Slovaks would like to have two children, 15.4% 
of the respondents – three, 11% – only one child, 4–6 – irrelevant and 7.6% do not plan children at all.  

It was important to clear up at what age young people would like to have their first child. 15.17% of the students 
would prefer to have their first child at the age of 27; 14.01% – at the age of 26; more than 12% – at the age of 30, 28 
and 25; 11.08% of the young people do not know exactly or are already married. The respondents find it appropriate 
to have their first child when they are financially stable/safe (71.7%), when they fulfil all their dreams (12.9%); other 
reasons are not principal.  

From the data obtained it is obvious that it is not important for young people to have a child/get pregnant in 
marriage (49.4%); 18% do not know when they will decide to bear their first child, and for 32.6% of young people it 
is important. Almost half the girls (48.5%) would like to be on maternal leave for three years; almost a third of them 
(27.1%) are not going to use it and 20.9% intend to swap with their partners.  

Financial support. Taking into account that modern women are very often more career- than family-oriented, 
the young people were asked if a man should financially support the family, if a woman should take care of the 
household and the children, if a man can take care of the household and the children just as a woman can, if it is 
important that a woman is financially independent and able to provide for herself and if household chores should be 
performed evenly by the partners. Possible answers were: “Yes / Rather yes / No / Rather no / I do not know”. The 
answers vividly demonstrate that a man as in the past should provide financially for his family (answers “yes” and 
“rather yes” in total 67.4%), that man can take care of the children and the household as well as a woman (answers 
“yes” and “rather yes” in total 74.3%) whereas a woman should not be career-oriented, but family-oriented (answers 
“no” and “rather no” in total 44.2% in contrast to 40% negative answers) and should primarily take care of the 
household and the children (40% of positive answers versus 44.2% of negative). 

The major part of the respondents claims that it is important for a woman to be financially independent and to be 
able to take care of herself (answers “yes” and “rather yes” in total 78.9% versus the answers “no” and “rather no” in 
total 16.8%). Some young people think that each partner should have their own account and should contribute to joint 
expenses (39.8%), though others share the opinion that assets should be shared regardless of how much each partner 
earns (56.3%).  

Family values and cultural traditions. First of all, it was important to clear up which traditions the students 
consider to be important. The list of traditions included Christmas, Easter, and celebration of other religious holidays, 
traditional Slovak weddings with folk habits and traditions, christenings, birthdays and name’s day celebrations, 
funeral feasts, and meeting family and friends at weekends and on holidays. Christmas and Easter celebrations are an 
integral part of Slovak culture, which is evidenced by the students’ answers (38.6% and 21.8% correspondingly). For 
Slovaks, not only birthdays, but also name’s days are very important (16.3%): name’s days are included in all calendars 
and traditionally people congratulate each other on their name’s days.  

By traditional Slovak culture the students understand first of all respect for traditions and protection of habits 
(63.4%), showing respect to parents and grandparents (23.2%), stability of society, social order (6%), respecting 
traditional religious beliefs, taking care of parents and grandparents, national security, and protecting the nation from 
enemies, amongst others. The major part of the respondents would like to keep their family traditions in their future 
family: “yes” and “rather yes” answers constitute 67.81%. 

Now let us summarise the second stage of the analysis, and examine how most important features of a family are 
reflected in the media and what is the actual situation concerning the family in Slovakia. 
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6 The Third Stage of Analysis.  
Will Students’ Dreams Come True?  
What Is Good and What Is Bad in Slovakia 
 
Having processed 435 answers from our respondents, we can draw a generalised portrait of a young Slovak 

person aged between 19 – 22 years. (S)he comes from a village located in Western or Central Slovakia; their parents 
are officially married, and their marriage is based on mutual respect, common interests, support in life situations, and 
sincerity; (s)he has one-two siblings or is the only child in the family. The attitude to religion is moderate; some 
students cannot specify if they are believers; in the regions where they live, Catholicism prevails. Though young 
people support cultural traditions, they give preference to Christmas and Easter celebrations. 

What are their goals concerning their family lives? Young Slovaks prefer to live in villages and little towns, and 
they choose their motherland as the place of their living, though they can move to another country due to marriage 
with a foreigner, notwithstanding the fact that they do not know for sure if such a marriage is possible. They are ready 
to keep family traditions in their future family, but prefer not to live with their parents in a big house. Their marriage 
will be based on love; religion is not taken into account; they intend to get married between the ages of 25 – 30 and 
to have their first child at the age of 26 – 27 when they are financially secure. A man should traditionally support the 
family financially, whereas a woman is expected to be more family-oriented. 

We have specified several very important items identified by young Slovaks concerning their future family: their 
own flat or house, number of children, financial situation in each family, family values and cultural traditions. We have 
monitored the keywords of general character such as “family” and “parent” and more specifically those coming from 
the answers of our respondents: “child”, “mortgage”, “salary”, and “Christmas”. 

Now let us monitor Slovak media and compare it to the previous data reflected in Figs. 3 and 4. For this purpose 
the programme Mediaboard was applied. For the period January 1 to June 30, 2024, a total of 153,284 articles with 
the keyword “family” were published in the Slovak media. Most articles were published in online media (110,934), 
followed by print media (28,077), television (7,595), and radio (3,898). Press agencies released 2,195 agency news 
articles. This is an increase of +10,511 articles compared to 2020. However, the structure in terms of different media 
types is similar. The most significant increase in articles can be observed in radio broadcasting (+2,623). On the 
contrary, in the case of news agencies, we can observe a decrease of –2,126 articles. The results are shown in Fig. 12. 

 

Figure 12: Number of articles with the key word “family” from January 1 to June 30, 2024 
Source: Own processing, data: Mediaboard, 2024 
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In total, the largest number of contributions was published on pluska.sk (7,573 in 2024). In 2020, it was the 
other way around, with the network of regional weeklies “MY” Petit Press publishing house leading (7,268). Fig. 13 
shows the comparison between data from 2020 and 2024. 

 

 
Figure 13: The number of articles on the topic “family” in particular media (comparison of 2020 – left and 2024 – 
right) 
Source: Own processing, data: Mediaboard, 2024 
 

In terms of content, the papers are thematically and substantively diverse, in which the word “family” is found in 
different meanings; most often in the phrase “family member”. However, we can also often see various synonymous 
uses – the word “family” as a designation for a common species, class or group (of persons, vehicles, etc.). The term 
family is both descriptive and explicit.  

What are the main topics touched upon in the articles containing the word “family”, and what family problems 
were most common? The most popular posts containing the keyword “family” can be characterised as those that 
gained their popularity mainly due to a topic that was of interest to readers, as evidenced by the high number of 
interactions and reach. Such posts pertain to the subject of social life, frequently connected with the activities of 
celebrities, individuals of prominence, or politicians. The term “family” is employed in the context of an individual’s 
relatives. It can be concluded that the aforementioned posts are not directly related to the topic of family or posts about 
family. Below we present the three most popular posts. The first is an article in the printed Slovak daily newspaper 
Nový čas (which has a digital version) about Josef Laufer, the Czech actor, singer, and entertainer who passed away, 
under the title “The Czech art world mourns: Legendary actor Josef Laufer has died (†84)” (Nový čas, 2024). The 
post was viewed 317,317 times and received 10,957 interactions. In a concise form (219 words) the article describes 
the stages of his life and his family who supported him and accompanied him in his travelling. 

Another media product is a video about the outstanding late Slovak actor Štefan Kvietik and his family, who was 
then 90 and went to the theatre only to say a last farewell to his former colleagues. This video under the title “The 
newly streamlined Štefan Kvietik presents a previously unseen iteration of his persona. With a stick in hand and in a 
state of distress. I have not lived in vain” was issued on May 23, 2024 by the daily press Plus 7 dní on its platform 
(Kollárik & Benko, 2023). The video was viewed 65,655 times and received 10,612 interactions. Each evening, he 
metaphorically wishes “the mountain will safeguard my family, the Slovak nation, and the global community”. He had 
children and grandchildren; family was very important to him, and he connected it to the Slovak nation.  

For the same period of time (January 1 – June 30, 2024) we made a comparative monitoring of the key word 
“parent”. The overall number of articles during this period was 6,945, which is 146,339 fewer than for posts with the 
keyword “family”. Most articles were again published in online media (4,552), followed by print media (1,147), and 
television (784). The fewest articles appeared on the radio (325). The news agencies released 74 agency news items. 
The results are shown in Fig. 14. 
 



Communication Today 

 
Figure 14: Number of articles with key word “parent” found in Slovak media between January 1 – June 30, 2024  
Source: Own processing, data: Mediaboard, 2024 

 
An interesting finding is that there is a significant increase in the number of contributions (+1,767) compared to 

2020. In terms of content, this is a clearer use of the term than in the case of posts with the keyword “family”. The 
word “parent” is almost exclusively used to refer to the father, mother, grandfather or grandmother, or to the legal 
guardian of the child. In total, the largest number of articles was published on aktuality.sk (294 in 2020). In 2024 it 
was the other way around, with the network of regional weeklies MY published by Petit Press leading (266). Fig. 15 
shows the comparison. 

 

 
Figure 15: The number of articles on the topic “parent” in particular media (comparison of 2020 – left and 2024 – 
right)  
Source: Own processing, data: Mediaboard, 2024 

 
The most popular articles containing the keyword “parent” are given below, ranked by number of interactions 

and reach. The first article under the title “The long-awaited return of Ján Dobrík’s son has finally occurred. The 
medical team has issued a statement confirming that the patient is suffering from leukaemia” was published on April 
19, 2024, in the news portal Nový čas pre ženy (2024). The journalist describes a situation that any parent would 
consider to be the worst possible outcome. A boy has a serious disease as well as his parents. This topic is very painful, 
and it is no wonder that the post has been viewed 41,710 times and has received 10,993 interactions. 
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Another article is funny and more optimistic: a little girl asked Jesus Christ to give her a brother but as a present 
she received three sisters. The article under the title “Emka from Orava implored Jesus to grant her a baby brother. 
She received triplets” was published by Chovančáková (2024) on April 18, 2024. The article was viewed 9,410 times 
and received 3,806 interactions. 

In so far as the young Slovaks answered the questions about their future children and their number in the family, 
it was very interesting for us how frequently media issues with the keyword “child” occurred.  

A total of 96,872 articles containing the keyword “child” were published in Slovak media between   April 1, 2023, 
and April 30, 2024. The majority of articles were published in online media, representing 65,864 articles. A total of 
19,610 articles were published in print media, 7,203 on television, and 3,373 on the radio. A total of 822 agency 
reports were issued by news agencies with the keyword “child”. 

The subject is treated in the media in a manner similar to the manner in which the subject of “parent” is treated. 
The aforementioned articles pertain to the upbringing, development, and health of children. It can be argued that the 
child is the primary subject of the post, despite the fact that it is a non-specific person or entity. Another category 
comprises posts in which the word “child” is employed to denote an offspring, most frequently in the context of 
parental relationships. These articles provide a report on specific events, whether in the sphere of social life or in other 
areas. A distinct category comprises articles, in which the term “child” is employed in reference to an attribute or 
characteristic, such as a legislative measure pertaining to the rights of the child (Koníčková, n.d.; Murajdová, 2025).  

Financial support in the family is very important, which is why we have conducted a monitoring of the keyword 
“salary” in Slovak media. A total of 19,780 articles containing the keyword “salary” were published in the Slovak 
media between April 1, 2023, and April 30, 2024. The majority of articles were published in online media, with 
12,940 articles identified. A total of 3,694 articles were published in print media, 1,936 on television, and 1,041 on 
the radio. A total of 169 agency reports containing the keyword “salary” were published by press agencies. 

Many young people dream about their own home: a flat or a house. Mortgage is directly connected with salary. A 
total of 20,277 articles containing the keyword “mortgage” were published in the Slovak media between April 1, 
2023, and April 30, 2024. The majority of articles were published in online media (13,143), with 2,909 articles 
published in print media, 2,540 in TV broadcasting, and 934 in radio broadcasting. A total of 751 agency reports 
were published by press agencies. 

The subject is addressed from a variety of perspectives, with articles examining current interest rates and 
developments in the financial market, as well as providing guidance on the steps to take when applying for a mortgage. 
A further category comprises posts in which the term “mortgage” is used to designate a financial obligation, most 
frequently in conjunction with the name of the individual concerned.  

The following example illustrates this point: comprehensive insights into the mortgage programme: “It would be 
beneficial to ascertain which individuals are eligible for state aid and the procedure for applying for it. A financial 
analyst elucidates the intricacies of the hypothesis”, and a video was issued on February 28, 2024, by video.cas.sk 
(Dobiš, 2024).  

Family values and traditions are very important for Slovak people. As mentioned above, 38.6% of our respondents 
name Christmas as an integral part of Slovak culture. How is this topic reflected in Slovak media? 

A total of 31,629 articles containing the keyword “Christmas” were published in Slovak media between April 1, 
2023, and April 30, 2024. The majority of articles were published in online media, representing 19,176 articles in 
total. A total of 9,312 articles were published in print media, 1,791 on television, and 1,122 on the radio. A total of 
228 agency reports containing the keyword “Christmas” were published by news agencies. 

The greatest number of articles was published in December. Thematic analysis revealed that the stories addressed 
various aspects of Christmas, including holiday observances, traditions, and customs. A further category comprises 
news items reporting on particular events occurring during the Christmas period or events connected with Christmas. 
It is also noteworthy that there are posts that are not directly related to Christmas but occur during this period. 
Traditionally all the publications are positively charged. The topics are various: the Coca-Cola Christmas truck 
“EXPERIENCE the true magic of Christmas in these cities: The Coca-Cola Christmas truck is already touring 
Slovakia!” (dnes24.sk, n.d.); decoration of the Christmas tree “Peter Cmorík and his most beautiful Christmas: I 
derived great pleasure from reclining beneath the tree” (Cmorík, 2025), amongst others.  
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Now let us compare students’ perspectives on having ideal families, with many children, living in their own house 
or flat, paying a mortgage thanks to earning decent salaries. Thus, we will now concentrate our attention on three 
topics: children, financial support, and mortgages. 

As evident from the questionnaire, Slovak young people come from the families with two children (52.4%), three 
children (21.4%), and one child (16.3%). There are some families with four or five children, but they are not typical 
of Slovakia. The traditions of their families influence young people regarding their preference of having two children 
(59.3%) and three children (15.4%). What is the demographic situation in the whole of Slovakia now and what are the 
forecasts for the future? 

In Fig. 2 we show the considerable decrease of birthrate in Slovakia before and after the Velvet Revolution. The 
number of children per woman in Slovakia has decreased significantly in recent decades as well. While in the 1970s 
and 1980s, the number of children per woman was around 2.1 to 2.4, it has now stabilised at around 1.6 children per 
woman. This decline is the result of changes in socio-economic conditions and preferences, including women’s higher 
educational attainment and later age at the time of family formation. 

Projections for the next period suggest that the number of children per woman is likely to remain below the level 
needed for generational renewal, which may lead to an ageing and declining population. Thus, the Government of the 
Slovak Republic is implementing a number of measures to support families with children. These measures include 
child allowances – a regular financial allowance for each child; maternity and parental leave – provides financial 
support to parents while caring for young children; tax bonuses – reduces the tax liability for working parents; housing 
support – programmes to support young families in obtaining housing. Also approved in 2022, the so-called parental 
bonus allows children to contribute part of their social contributions directly to their parents’ pensions, thus 
promoting intergenerational solidarity.  

The Slovak Republic declared 2018 the “Year of the Family”. The aim of this initiative was to raise awareness of 
the importance of the family and to promote policies that improve conditions for families. Positive consequences 
included increased public awareness, improved legislation aimed at supporting families and strengthened dialogue 
between government and civil society (ELFAC, 2022; Slovakia Demographics, 2025). Will salaries in future allow 
young Slovak people to financially support their family of one – three children and pay the mortgage for their home? 
Over the last few years, the average salary in Slovakia has increased significantly, mainly due to economic growth and 
increasing labour productivity. In 2023, the average monthly gross salary in the Slovak Republic reached 
approximately EUR 1,430, an increase of 9.7% year-on-year. Although nominal wages have increased, real wages have 
declined by 0.7% due to high inflation, which has affected the purchasing power of the population. Historically, wages 
in Slovakia have increased significantly since 2000. In 2000, the average wage was only EUR 349 per month, but by 
the end of 2023 the average wage climbed to around EUR 1,569 per month. This growth reflects increased economic 
activity and demand for skilled labour, especially in areas such as technology and healthcare. Wage growth has been 
fastest in sectors such as information technology, healthcare, and financial services, where demand for specialised 
skills is high. On the other hand, sectors such as accommodation and catering still record the lowest average wages 
below EUR 1,000 per month. These trends suggest that while wages are rising, inflation and regional disparities are 
still affecting the real income and living standards of workers in Slovakia (Štatistický úrad SR, n.d.).  

As concerns salary, it greatly depends on the place of work. According to the Collection of laws of the Slovak 
Republic (296/2022) the salary of university teachers since September 2023 was increased by 12%. At educational 
establishments, salary greatly depends on experience; it is gradually added to for each worked year. Thus, a university 
graduate who wants to stay in his/her alma mater as a teacher starts with EURO 1,025.50 per month (Odborový zväz 
pracovníkov v školstve a vede na Slovensku, 2025). Due to low salary, some young people look for work in other 
European locations where the salary is considerably higher. 

Mortgages in Slovakia are currently offered with interest rates of around 4.14% to 4.32% for new loans, which is 
slightly higher than in some other European countries. In Germany and France, for example, rates are around 3.43% 
and 2.85%, while in Switzerland they are around 2.51%. In the neighbouring Czech Republic, on the other hand, they 
are as high as 5.65%. For young people in Slovakia, preferential mortgage terms are available, especially for those 
who meet the criteria for state support. These mortgages can offer lower interest rates and often longer fixation 
periods, which ensures the stability of monthly repayments. Interest rate fixation: by choosing a longer fixation (e.g., 



for 5 years or more), the security of the same monthly repayments for a longer period of time is possible, which is 
particularly advantageous if interest rates are expected to rise. Concerning the length of repayment, it is advantageous 
to take out a mortgage for as long a term as possible to keep the monthly repayments at an affordable level. A longer 
repayment term means more interest is paid but has lower monthly costs. A comparison of interest rates across Europe 
shows that Slovakia is in the middle of the spectrum, with countries with both lower and significantly higher rates 
(NUMBEO, n.d.). 

Summing up, financial situations greatly influence the future lives of young Slovaks, who may face some problems 
in making their dreams come 100% true. We have named some family values and traditions, which are very strong in 
Slovakia, especially in small communities. Families provide not only emotional support; parents and grandparents try 
to support younger generations financially as well as they can.  

7 Conclusions 
As can be seen from the results of our research, Slovak media (online, print media, television, radio, agency news) 

actively discuss family and its problems. The number of issues over identical periods in 2020 and 2024 increased, 
which is shown in the figures above. All media products highlight different aspects of family life. The analysis of the 
key words “family”, “parent”, “child”, “mortgage”, “salary”, and “Christmas” leads us to the most popular topics of 
discussion. Some are of neutral character, like marital status, social issues, adoption, mortgage, etc.; some constitute 
hard news: divorces, domestic violence, death of a family member, serious illness of a child, etc.; some belong to soft 
news: marriages of celebrities, birth of a child, Christmas and Easter celebrations, local family traditions, etc. 

These media issues and the results of our questionnaire show that the situation is ambiguous. On one hand, young 
people love their country, try to maintain national traditions, intend to live as married couples and to have no less than 
two children; on the other hand, young Slovaks face such difficulties as low salary, problems with health care, the lack 
of qualified doctors, and many others. The government makes efforts to improve and stabilise the situation; as it is 
mentioned above salary has considerably increased; 2018 was declared the “Year of the Family”; the burden of 
mortgages is not so heavy, but it is not enough, and many young people go to study abroad and do not come back.  

We would like to state that our study has several methodological limitations. The analysis of media outputs 
focuses exclusively on articles from Slovak media and does not allow for international comparison. Given the large 
volume of media content analysed, the quantitative and qualitative analyses are based on basic generalisation rather 
than exhaustive thematic coding and statistical evaluation. However, these limitations do not weaken the validity of 
the findings, as the primary objective of the study was to capture the dominant patterns of media attention and the 
thematic framing of family-related issues in the Slovak media during a specific and socially significant period. 

We find perspective to apply our approach to the study of Slovak family problems in comparison with other 
countries, paying special attention to such common roles of the family as socialisation, emotional and financial 
support, secondary and higher education, caregiving, and family values, amongst others in both social and cultural 
contexts. 

NOTES 
For our research, a special programme for processing media data have been used: Monitora (now) Mediaboard. 

Acknowledgement: This study is supported by a national research project funded by the Grant Agency of the 
Ministry of Education, Research, Development, and Youth of the Slovak Republic and the Slovak Academy of 
Sciences (VEGA) No. 1/0014/25, titled ‘Digital Transformation of Traditional Media Industries: Economic, 
Socio-Cultural and Legal Consequences of the Platform Media Economy’, and also by a national project funded 
by the Cultural and Educational Grant Agency of the Ministry of Education, Research, Development, and 

232 Research Studies



Communication Today 

Youth of the Slovak Republic (KEGA) No. 017UCM-4/2026, titled ‘Transdisciplinary Intersections between 
Language, Art, and Media’. 

BIBLIOGRAPHY: 

Baranova, G. V. (2022). Paradoxes and contradictions of family relations in a transforming society. RSUH/RGGU 
Bulletin Series Philosophy Social Studies Art Studies, 1(1), 86–96. 
https://www.researchgate.net/publication/363378707_PARADOXES_AND_CONTRADICTIONS_OF_F
AMILY_RELATIONS_IN_A_TRANSFORMING_SOCIETY 

Cmorík, P. (Host). (2025, April, 16). Ako budete tráviť Vianoce? [Videocast]. Nový čas. 
https://video.cas.sk/?videoId=340676  

Chekki, D. A. (1996). Changing families in contemporary societies: An overview. Journal of Comparative Family 
Studies, 27(2), 175–186. https://doi.org/10.3138/JCFS.27.2.175 

Chovančáková, N. (2024, April 18). Emka z Oravy prosila Ježiška o bračeka. Dostala trojčatá. SME. 
https://myorava.sme.sk/c/23318081/emka-z-oravy-prosila-jeziska-o-braceka-dostala-trojcata.html 

De Singly, F. (1999). Rodina jako výchovný činitel. In S. Střelec (Ed.), Studie z teorie a metodiky výchovy II. (pp. 
109–124). Masaryk University in Brno.  

Dnes24.sk. (n.d.). Správy z regiónov, aktuality z domova a zo sveta. https://www.dnes24.sk/it i 
Dobiš, M. (Host). (2025, April, 3). Dočkáme sa konečne lacných hypoték? [Videocast]. Nový čas. 

https://video.cas.sk/?videoId=314061 
ELFAC. (2022, November 2). Parental bonus and “Zero pension pillar” approved in Slovakia. 

https://www.elfac.org/parental-bonus-and-zero-pension-pillar-approved-in-slovakia/ 
Filadelfiová, J. (2004). Families in Slovakia. Contemporary. In Perspectives in Family Research, 5 (pp. 49–68). 

https://doi.org/10.1016/S1530-3535(04)05004-6 
Frijda, N. H., & Mesquita, B. (1994). The social rules and functions of emotions. In S. Kitayama, & H. R. Markus 

(Eds.), Emotion and culture: Empirical studies of mutual influence (pp. 51–87). American Psychological 
Association. https://ppw.kuleuven.be/cscp/documents/mesquita/frijda-mesquita-1994-the-social-roles-
and.pdf 

Guráň, P., Filadelfiová, J., & Debnár, M. (2015). Contemporary family in Slovakia. Demography, values, and gender. 
In Z. Rajkai (Ed.), Family and social change in socialist and post-socialist societies. Change and continuity in 
Eastern Europe and East Asia (pp. 164–209). Koninklijke Brill NV. 
https://doi.org/10.1163/9789004276833_007  

Hoffman, L. W., & Hoffman, M. L. (1973). The value of children to parents. In J. T. Fawcett (Ed.), Psychological 
perspectives on population (pp. 19–76). Basic Books. 

Hroncová, J. (2008). The influence of transformation processes on the family in the Slovak Republic. The New 
Educational Review, 15(2), 15–32. https://doi.org/10.15804/tner.08.15.2.01 

Keltner, D., & Haidt, J. (1999). Social functions of emotions at four levels of analysis. Cognition and emotion, 13(5), 
505–521. https://doi.org/10.1080/026999399379168 

Kobleva, Z. Kh., & Karataban, I. A. (2022). Ценности современной семьи как объект социокультурного 
анализа. Vestnik Majkopskogo Gosudarstvennogo Tekhnologiceskogo Universiteta, 14(1), 121–130. 
https://doi.org/10.47370/2078-1024-2022-14-1-121-130  

Kollárik, E., & Benko, V. Jr. (2023, July 19). Štefan Kvietik pred nemocnicou: Ťahá mu na deväťdesiat a prehovoril 
o svojom smútku a trápení. Plus 7 dní. https://plus7dni.pluska.sk/ludia/stefan-kvietik-pred-nemocnicou-taha-
mu-devatdesiat-prehovoril-svojom-smutku-trapeni 

Koníčková, J. (n.d.). Aleš Kalina: Ak máte neposlušné dieťa, hneváte sa vlastne sami na seba. Dieťa je len vaším 
odrazom. https://eduworld.sk/cd/jaroslava-konickova/2824/ales-kalina-ak-mate-neposlusne-dieta-hnevate-
sa-vlastne-sami-na-seba-dieta-je-len-vasim-odrazom 

https://www.researchgate.net/publication/363378707_PARADOXES_AND_CONTRADICTIONS_OF_FAMILY_RELATIONS_IN_A_TRANSFORMING_SOCIETY
https://www.researchgate.net/publication/363378707_PARADOXES_AND_CONTRADICTIONS_OF_FAMILY_RELATIONS_IN_A_TRANSFORMING_SOCIETY
https://video.cas.sk/?videoId=340676
https://doi.org/10.3138/JCFS.27.2.175
https://doi.org/10.3138/JCFS.27.2.175
https://myorava.sme.sk/c/23318081/emka-z-oravy-prosila-jeziska-o-braceka-dostala-trojcata.html
https://www.dnes24.sk/it
https://video.cas.sk/?videoId=314061
https://www.elfac.org/parental-bonus-and-zero-pension-pillar-approved-in-slovakia/
https://doi.org/10.1016/S1530-3535(04)05004-6
https://ppw.kuleuven.be/cscp/documents/mesquita/frijda-mesquita-1994-the-social-roles-and.pdf
https://ppw.kuleuven.be/cscp/documents/mesquita/frijda-mesquita-1994-the-social-roles-and.pdf
https://doi.org/10.1163/9789004276833_007
https://doi.org/10.15804/tner.08.15.2.01
https://doi.org/10.1080/026999399379168
https://doi.org/10.47370/2078-1024-2022-14-1-121-130
https://plus7dni.pluska.sk/ludia/stefan-kvietik-pred-nemocnicou-taha-mu-devatdesiat-prehovoril-svojom-smutku-trapeni
https://plus7dni.pluska.sk/ludia/stefan-kvietik-pred-nemocnicou-taha-mu-devatdesiat-prehovoril-svojom-smutku-trapeni
https://eduworld.sk/cd/jaroslava-konickova/2824/ales-kalina-ak-mate-neposlusne-dieta-hnevate-sa-vlastne-sami-na-seba-dieta-je-len-vasim-odrazom
https://eduworld.sk/cd/jaroslava-konickova/2824/ales-kalina-ak-mate-neposlusne-dieta-hnevate-sa-vlastne-sami-na-seba-dieta-je-len-vasim-odrazom


234 Research Studies 

Kráľová, Ľ. (2007). The reflection of marital and sexual morality in traditional European and Slovak family. In V. 
Gluchman (Ed.), Morality of the past from the present perspective. Picture of morality in Slovakia in the first half 
of the 20th century (pp. 116–133). Cambridge Scholars Publishing. 

Lamb, M. E. (1999). The role of father in child development. John Wiley. 
Lutherová, S., Maříková, H., & Válková, J. (2017). Childcare preferences of parents in the Czech Republic and the 

Slovak Republic. Sociológia, 49(3), 285–309. 
https://www.sav.sk/journals/uploads/06231002Lutherova%20-%20zalomena%20OK.pdf 

Maříková, H. (2003). Participace otců v současné rodině. In H. Hašková (Ed.). Rovné příležitosti mužů a žen při 
slaďování práce a rodiny? (pp. 39–64). Sociologický ústav AV ČR. 

Mitić, B., Faganel, A., & Mitić, M. (2021). Family in contemporary society. Independent Journal of Management & 
Production, 12(7), 1948–1961. https://doi.org/10.14807/ijmp.v12i7.1477 

Možný, I. (1990). Rodiče a deti. Avicenum.  
Možný, I. (2008). Rodina a společnost. SLON.  
Murajdová, A. (2025, July 7). Prvé slová hrdinky matky, ktorá vidlami dobodala medveďa: Zachraňovala som si 

dieťa, ani som nerozmýšľala. https://tvnoviny.sk/domace/clanok/847751-mama-nevahala-syna-zachranila-
vidlami-na-farme-v-obci-haj-nanho-zautocil-medved 

Mwaniki, A. (2017, April 25). Biggest cities in Slovakia. https://www.worldatlas.com/articles/biggest-cities-in-
slovakia.html 

Nový čas. (2024, April 21). Český umelecký svet smúti: Zomrel legendárny herec Josef Laufer (†84). Nový čas. 
https://www.cas.sk/prominenti/prominenti-zahranicni/cesky-umelecky-svet-smuti-zomrel-legendarny-
herec-josef-laufer-84 

Nový čas pre ženy. (2024, May 31). FOTO Synček Jána Dobríka je konečne DOMA: Lekári oznámili TOTO: 
Leukémia je...! Nový čas pre ženy. https://casprezeny.pluska.sk/celebrity/foto-syncek-jana-dobrika-je-
konecne-doma-lekari-oznamili-toto-leukemia-je 

NUMBEO. (n.d.). Mortgage interest rate in percentages (%), yearly, for 20 years fixed-rate (Salaries and financing) 
by city. Retrieved 2025, October 10 from https://www.numbeo.com/cost-of-
living/prices_by_country.jsp?displayCurrency=USD&itemId=106&regionCode=%20150 

Odborový zväz pracovníkov školstva a vedy na Slovensku. (2022, September 6). Zvýšenie tarifných platov od 1. 9. 
2023. https://www.ozskolstva.sk/sk/Aktuality/udalosti-oznamy/zvysenie-tarifnych-platov-od-1-1-2023-a-
od-1-9-2023.alej 

Osovska, I., & Tomniuk, L. (2019). Cognitive mapping of the contemporary German matrimonial confrontational 
discourse. Lege Artis. Language Yesterday, Today, Tomorrow, 4(2), 168–215. https://lartis.sk/wp-
content/uploads/2019/11/OsovskaTomniuk_Issue-2_2019.pdf 

Panasenko, N. (2013). Czech and Slovak family patterns and family values in historical, social and cultural context. 
Journal of Comparative Family Studies, 44(1), 79-98. https://doi.org/10.3138/jcfs.44.1.79 

Rónaiová, B. (2020, June 20). „Tradičné hodnoty“ ako tabletka proti stresu z reality. Denník N. 
https://dennikn.sk/blog/1939226/tradicne-hodnoty-ako-tabletka-proti-stresu-z-reality/ 

Shemesh, J. (2018, May 17). Rodičia si želali, aby som mala pokrstené deti, ja to odmietam. V rodine sa rozpútalo 
peklo. Denník N. https://dennikn.sk/1124957/rodicia-si-zelali-aby-som-mala-pokrstene-deti-ja-to-
odmietam-v-rodine-sa-rozputalo-peklo-pribeh-jany-shemesh/ 

Škoviera, A. (2010). Posilňovanie rodičovských kompetencií a zodpovednosti v procese (pre)výchovy dieťaťa. Maclix.  
Slovakia Demographics. (2025). https://www.worldometers.info/demographics/slovakia-demographics/ 
Sopóci, J. (2000). Sociálne inštitúcie a sociálna zmena. Comenius University.  
Štatistický úrad SR. (2021). Obyvatelia – Základné výsledky. https://www.scitanie.sk/obyvatelia/zakladne-

vysledky/pocet-obyvatelov/SR/SK0/SR 
Štatistický úrad SR. (n.d.). Úvodná stránka. https://slovak.statistics.sk/ 
TASR. (2020, June 2). Hráčov NHL môžu oddeliť od ich rodín. Bude to znamenať spor, vraví kapitán Columbusu. 

SME. https://sportnet.sme.sk/spravy/hracov-nhl-mozu-v-pripade-restartu-oddelit-od-rodin/ 

https://www.sav.sk/journals/uploads/06231002Lutherova%20-%20zalomena%20OK.pdf
https://doi.org/10.14807/ijmp.v12i7.1477
https://tvnoviny.sk/domace/clanok/847751-mama-nevahala-syna-zachranila-vidlami-na-farme-v-obci-haj-nanho-zautocil-medved
https://tvnoviny.sk/domace/clanok/847751-mama-nevahala-syna-zachranila-vidlami-na-farme-v-obci-haj-nanho-zautocil-medved
https://www.worldatlas.com/articles/biggest-cities-in-slovakia.html
https://www.worldatlas.com/articles/biggest-cities-in-slovakia.html
https://www.cas.sk/prominenti/prominenti-zahranicni/cesky-umelecky-svet-smuti-zomrel-legendarny-herec-josef-laufer-84
https://www.cas.sk/prominenti/prominenti-zahranicni/cesky-umelecky-svet-smuti-zomrel-legendarny-herec-josef-laufer-84
https://casprezeny.pluska.sk/celebrity/foto-syncek-jana-dobrika-je-konecne-doma-lekari-oznamili-toto-leukemia-je
https://casprezeny.pluska.sk/celebrity/foto-syncek-jana-dobrika-je-konecne-doma-lekari-oznamili-toto-leukemia-je
https://www.numbeo.com/cost-of-living/prices_by_country.jsp?displayCurrency=USD&itemId=106&regionCode=%20150
https://www.numbeo.com/cost-of-living/prices_by_country.jsp?displayCurrency=USD&itemId=106&regionCode=%20150
https://www.ozskolstva.sk/sk/Aktuality/udalosti-oznamy/zvysenie-tarifnych-platov-od-1-1-2023-a-od-1-9-2023.alej
https://www.ozskolstva.sk/sk/Aktuality/udalosti-oznamy/zvysenie-tarifnych-platov-od-1-1-2023-a-od-1-9-2023.alej
https://lartis.sk/wp-content/uploads/2019/11/OsovskaTomniuk_Issue-2_2019.pdf
https://lartis.sk/wp-content/uploads/2019/11/OsovskaTomniuk_Issue-2_2019.pdf
https://doi.org/10.3138/jcfs.44.1.79
https://dennikn.sk/blog/1939226/tradicne-hodnoty-ako-tabletka-proti-stresu-z-reality/
https://dennikn.sk/1124957/rodicia-si-zelali-aby-som-mala-pokrstene-deti-ja-to-odmietam-v-rodine-sa-rozputalo-peklo-pribeh-jany-shemesh/
https://dennikn.sk/1124957/rodicia-si-zelali-aby-som-mala-pokrstene-deti-ja-to-odmietam-v-rodine-sa-rozputalo-peklo-pribeh-jany-shemesh/
https://www.worldometers.info/demographics/slovakia-demographics/
https://www.scitanie.sk/obyvatelia/zakladne-vysledky/pocet-obyvatelov/SR/SK0/SR
https://www.scitanie.sk/obyvatelia/zakladne-vysledky/pocet-obyvatelov/SR/SK0/SR
https://slovak.statistics.sk/
https://sportnet.sme.sk/spravy/hracov-nhl-mozu-v-pripade-restartu-oddelit-od-rodin/


Communication Today 

Trommsdorff, G., & Nauck, B. (Eds.). (2005). The value of children in cross-cultural perspective. Case studies in eight 
societies. Pabst Science, Konstanzer Online-Publications-System (KOPS).  

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 


