Editor-In-Chief

Martin Solík
Deputy Managing Editors

Dáša Franić
Jana Radošinská
Secretary

Anna Kačincová Predmerská
English Editors

Jana Radošinská
Michael Valek
Indexing Process and Technical Editor

Ľuboš Greguš
Technical Editor and Distribution

Zuzana Bezáková
Advisory Board

Jaroslav Bednárik (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Peter A. Bruck (Research Studios Austria in Wien, Austria)
Bogusława Dobek-Ostrowska (University of Wrocław, Poland)
Sabine Einwiller (University of Vienna, Austria)
Alexander Fedorov (Rostov State University of Economics, Russian Federation)
Martin Foret (Palacký University in Olomouc, Czech Republic)
Krzysztof Gajdka (University of Information, Technology and Management in Rzeszow, Poland)
Slavomír Gálik (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Michał Głowacki (University of Warsaw, Poland)
Aleš Hes (University of Finance and Administration, Prague, Czech Republic)
Marek Hrubec (Czech Academy of Sciences, Czech Republic)
Jakub Končelík (Charles University in Prague, Czech Republic)
Epp Lauk (University of Jyväskylä, Finland)
Jörg Matthes (University of Vienna, Austria)
Juliána Mináriková (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Nataliya Panasenko (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Dušan Pavlů (University of Creative Communication, Czech Republic)
Zbyněk Pitra (Czech Management Association, Prague, Czech Republic)
Hana Pravdová (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Raul Reis (Emerson College, USA)
Ondřej Roubal (University of Finance and Administration, Prague, Czech Republic)
Colin Sparks (Hong Kong Baptist University, Hong Kong)
Editorial Team

Ľudmila Čábyová
Katarína Ďurková
Sabína Gáliková Tolnaiová
Daniela Kollárová
Ján Višňovský
Norbert Vrabec
Anna Zaušková
Graphic Production Coordinator & Cover

Communication Today is a scientific journal
from the mass media and marketing communication
field. The journal contains professional scientific
reflections on the media, media competence; it also
offers academic discourses on the limits of reality,
media thinking, new media, marketing and media relations, new trends in marketing including their types
and specifics, psychology and sociology of marketing
communication, as well as new knowledge about
the structure of media contents, marketing strategies
and communication sciences. The professional public is offered an interdisciplinary, focused, targeted
discussion in these pages.
Communication Today is a reviewed periodical
published twice a year. It focuses on theoretical studies, theoretical and empirical studies, research results
and their implementation into practice, as well as professional publication reviews.
The members of the journal’s Editorial Board
are members of the European Communication
Research and Education Association (ECREA).
Communication Today is indexed in citation databases as follows: Cabell’s Directories, CEJSH,
EBSCO, CEEOL, ProQuest, Ulrich’s Periodicals Directory, Index Copernicus, ERIH PLUS,
SCOPUS and Emerging Sources Citation Index
(ESCI) – Web of Science Core Collection.

Vol. 11, No. 1, April 2020
Publisher

Faculty of Mass Media Communication
University of Ss. Cyril and Methodius in Trnava
Námestie Jozefa Herdu 2
917 01 Trnava
SLOVAK REPUBLIC
IČO: 360 789 13
Price: 1,99
Published twice a year.
ISSN 1338-130X
EV 3972/10

Martin Klementis
Illustrations

Filip Streďanský
Communication Today

Dear Readers,
Those of you who have known our journal for a while might be surprised by the new layout of Communication
Today’s cover. This innovative design marks a new era in our journal’s existence which I believe will be equally
or even more successful than the first decade lying behind us. At the end of 2009, when we established
Communication Today, we did not know how difficult this publishing venture would be and how far it would take
us. In a certain sense, it was better not to know, because at least we did not have to be afraid of all the challenges
ahead of us. Although we had an (idealised) idea of how things would be, the beginnings were beyond exciting. In
peoples’ lives, ten years are enough to mature if you are a teenager, to start a new life if something goes wrong, to
gain priceless experience, or to grow old. I am happy to say that Communication Today ‘came of age’, grew up and
found its place amongst much older and more experienced ‘colleagues’. I am proud that, in no small part thanks
to you and your support, we are able to look forward and think about further and future accomplishments.
Communication Today’s progress has always been related to both form and content. The journal has
adopted various innovative elements, gradually turning into a modern scholarly publication. Our editorial
team has grown and expanded as well, becoming the most important driving force behind the journal’s success.
In 2012, we were not afraid to be the first in Central Europe to offer our journal via a mobile application
for iOS and Android-operated devices. The app functions very well even today and currently it is installed in
approximately 3,800 mobile devices.
In 2015, we made a crucial decision – to publish all texts included in Communication Today exclusively
in English, i.e. in the dominant language used in the global scholarly environment. And even though many
predicted our early demise, during the same year we were indexed in the international databases ERIH
PLUS and the Emerging Sources Citation Index (Web of Science Core Collection). In terms of academic
publishing, being recognised by Web of Science is like earning a Michelin Star or winning an Oscar; for us,
it means being amongst the best scientific journals published throughout the world. I have always said that
such quality evaluation is a complex process with no shortcuts and many small steps accompanied by quality
communication and responsible management. In 2017, another of these steps led us towards our inclusion
in SCOPUS. Recently, we reached an important milestone – Communication Today has now more than 500
citations indexed in Web of Science. That is why our next goal is to meet the difficult criteria set by the Social
Sciences Citation Index and thus to strengthen our promising position in the scientific universe.
Our unique design, which interconnects functionality, clarity and straightforwardness to express our
tendency to merge science, the arts and aesthetics, is an inseparable part of the journal’s identity and always
has been. However, we have recently made a decision to replace caricatures by illustrations. This seemingly
small innovation reflects our progressive aspirations and continual development. The fluid graphic concept
present on the journal’s cover marks the eleventh year of our existence and represents the next decade which is
certain to be filled with new challenges. And yet, one thing will never change – our commitment to publishing
high-quality studies and reaching all goals lying ahead of us.
Communication Today is now a renowned and sought-after scientific journal. The present issue offers
11 studies selected from more than 70 received manuscripts. I hope that this trend will only intensify and
together we will be able to contribute to new and progressive thinking in the field of media and communication
studies. The previous ten volumes have succeeded at attracting people who work hard, who are very disciplined
and who are smart. That is why we have been able to preserve our continuity and establish new partnerships.
For us, anything less than perfection is not enough. Regardless of our individual specialisations, I think I can
speak on behalf of all members of the editorial office when I say that we are united in our aspirations, thrilled
by our work and that it is impossible for us to conceive that there is nothing left to improve.
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