
Communication Today

 Communication Today is a scientific journal 
from the mass media and marketing communication 
field. The journal contains professional scientific  
reflections on the media, media competence; it also 
offers academic discourses on the limits of reality, 
media thinking, new media, marketing and media re-
lations, new trends in marketing including their types 
and specifics, psychology and sociology of marketing  
communication, as well as new knowledge about  
the structure of media contents, marketing strategies 
and communication sciences. The professional pub-
lic is offered an interdisciplinary, focused, targeted  
discussion in these pages. 
 Communication Today is a reviewed periodical 
published twice a year. It focuses on theoretical stud-
ies, theoretical and empirical studies, research results 
and their implementation into practice, as well as pro-
fessional publication reviews.
 The members of the journal’s Editorial Board 
are members of the European Communication  
Research and Education Association (ECREA). 
Communication Today is indexed in citation da-
tabases as follows: Cabell’s Directories, CEJSH, 
EBSCO, CEEOL, ProQuest, Ulrich’s Periodi-
cals Directory, Index Copernicus, ERIH PLUS,  
SCOPUS and Emerging Sources Citation Index 
(ESCI) – Web of Science Core Collection.

Vol. 14, No. 2, November 2023

Publisher
Faculty of Mass Media Communication
University of Ss. Cyril and Methodius in Trnava
Námestie Jozefa Herdu 2
917 01 Trnava
SLOVAK REPUBLIC

IČO: 360 789 13

Price: 1,99 �

Published twice a year.

ISSN 1338-130X (print)
ISSN 2730-051X (online)
EV 3972/10 (print)
EV 24/22/EPP (online)

 
Editor-In-Chief
Martin Solík
Deputy Managing Editors
Dáša Franić
Jana Radošinská
Secretary
Anna Kačincová Predmerská 
English Editor
Michael Valek
Indexing Process and Technical Editing
Ľuboš Greguš
Lucia Magalová
Lenka Rusňáková
Advisory Board
Jaroslav Bednárik (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Peter A. Bruck (Research Studios Austria in Wien, Austria)
Bogusława Dobek-Ostrowska (University of Wrocław, Poland)
Sabine Einwiller (University of Vienna, Austria)
Alexander Fedorov (Rostov State University of Economics, Russian Federation)
Martin Foret (Palacký University in Olomouc, Czech Republic)
Krzysztof Gajdka (University of Information, Technology and Management in Rzeszow, Poland)
Slavomír Gálik (University of Ss. Cyril and Methodius in Trnava, Slovak Republic) 
Michał Głowacki (University of Warsaw, Poland)
Aleš Hes (University of Finance and Administration, Prague, Czech Republic)
Marek Hrubec (Czech Academy of Sciences, Czech Republic) 
Jakub Končelík (Charles University in Prague, Czech Republic) 
Epp Lauk (University of Jyväskylä, Finland)
Jörg Matthes (University of Vienna, Austria)
Juliána Mináriková (University of Ss. Cyril and Methodius in Trnava, Slovak Republic) 
Nataliya Panasenko (University of Ss. Cyril and Methodius in Trnava, Slovak Republic)
Zbyněk Pitra (Czech Management Association, Prague, Czech Republic) 
Hana Pravdová (University of Ss. Cyril and Methodius in Trnava, Slovak Republic) 
Raul Reis (Emerson College, USA)
Ondřej Roubal (University of Finance and Administration, Prague, Czech Republic)
Colin Sparks (Hong Kong Baptist University, Hong Kong)

Editorial Team
Ľudmila Čábyová
Katarína Ďurková
Sabína Gáliková Tolnaiová
Daniela Kollárová
Peter Krajčovič
Ján Višňovský
Norbert Vrabec
Anna Zaušková
Graphic Production Coordinator & Cover
Martin Klementis
Illustrations
Filip Streďanský 



2 Communication Today

THEORETICAL STUDIES

New Legal Regulation of Publications in Slovak Media Environment, Ján Višňovský – Martin Solík –  
Oľga Dúbravská ........................................................................................................................................ 4
The Model of Value of a Media Product, Slavka Pitoňáková .........................................................................16
Exploring the Evolution of Storytelling in the Streaming Era: A Study of Narrative Trends in Netflix  
Original Content, Petro Katerynych – Vita Goian – Oles Goian .............................................................. 28
Methodological Principles of Media Technologies’ Influence on Human Being and Geopolitical Processes, 
Andrii Kutsyk ...................................................................................................................................... 42 

RESEARCH STUDIES

Status of Senior Media Literacy in the Slovak Republic, Monika Prostináková Hossová ........................... 52
Digital Resilience in the Area of Hybrid Threats: Perception of Concepts Associated with the Ukrainian 
Military Conflict by Generation Z in Slovakia, Lucia Spálová – Peter Mikuláš ......................................... 76
Attractive Human Face as a Communication Tool: Age and Gender Specifics of the Attractiveness  
of Sexually Dimorphic Features in Facial Composites, Slávka Démuthová – Alexandra Hudáková .......... 90
Polarisation and Disinformation Content from Spanish Political Actors on Twitter/X, Elias Said-Hung – 
Adoración Merino-Arribas – Javier Martínez-Torres ............................................................................. 104
Unlocking Generation Y: Market Segmentation via Lifestyle Insights, Veronika Kopřivová –  
Kateřina Matušínská ......................................................................................................................... 122
The Media Framing of a Toxic Celebrity. How the Slovak Press Portrayed the Businessman Accused  
of Journalist’s Murder, Terézia Rončáková – Lucia Virostková – Petra Polievková – Peter Kravčák ......... 140
Online Media Audience during the COVID-19 Pandemic as an Active Amplifier of Disinformation: 
Motivations of University Students to Share Information on Facebook, Hedviga Tkáčová –  
Patrik Maturkanič – Martina Pavlíková – Katarína Slobodová Nováková ............................................ 154
The COVID-19 Pandemic and Its Influence on Slovak Media Professionals, Šimona Tomková –  
Slavomír Gálik – Miroslav Kapec ........................................................................................................ 168
Survey of Consumer Behaviour in Selected International Catering Establishments in Czechia,  
Patrik Kajzar – Ladislav Mura ........................................................................................................... 196

REVIEWS

Country-of-Origin Effect in International Business: Strategic and Consumer Perspectives,  
Renata Čuhlová ................................................................................................................................. 210
On Global Media Synergies: Merging Music, Television and Digital Games to Generate Profit,  
Mária Dolniaková ............................................................................................................................. 212

TODAY

Horizon 2020 Project MEDIADELCOM: Assessing Media Risks and Opportunities,  
Juliána Mináriková ........................................................................................................................... 214

Dear Readers,

 In this introduction to this year’s second issue, you will not be addressed by an expert on media, 
communication, or marketing, but by a culturologist. Interestingly, perhaps, this is not at all surprising. The 
issues of mass media, media, or marketing communication are a natural part of communication as such. Moreover, 
it is these forms of communication that occupy an increasingly larger space and a more prominent position not 
only in the study of communication itself but also in the study and research of contemporary society and culture. 
Present-day culturologists, or any other scholars who also need to study culture for their research, increasingly 
cannot do without these topics.

 Culture, whether as a complex mode of existence of the human community (in the anthropological 
understanding) or as a man-made ‘that’ which is beautiful, valuable, good, and life-facilitating (in the axiological 
understanding), exists in the process of communication between individuals and groups. Contemporary, 
modern, increasingly globalised culture exists through contemporary, modern, and increasingly globalised 
communication tools. Those who want to understand contemporary culture must deal with communication as a 
tool for creating, transmitting, sharing, and consuming it.

 My dear colleagues, the issue you are holding ‘in your hands’ right now is exceptional for two reasons. 
The first is its sophisticated variety. Interdisciplinarity, as the hallmark and DNA of Communication Today, is 
achieved and visible in the current issue through a unique mosaic of studies from multiple disciplines, including 
topics that the journal has long followed. This is extremely important and beneficial for scholars within the 
interdisciplinary discourse. The second is the timeliness and freshness of the topics addressed by the present 
studies. They respond to ongoing information warfare and hybrid threats, geopolitical processes, contemporary 
developments and the impact of mass media and media, pandemic and post-pandemic phenomena, or the gender 
agenda, mostly through specific cases and the authors’ own research. 

 This issue undoubtedly contributes to the knowledge of the functioning of contemporary human society and 
culture. Actually, who would say that (even) this issue is appropriate and interesting for (even) one culturologist?
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